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+| WE SPEAK SWISS restarsben
243% 4 LANGUAGES

of the population do nat Switzerland has 4 national languages.
have ono of the four
national ianguages as

main language.

DIAI.EcTs spoken fareign languages
in Switzeriand

“Swiss German" is 3 term

that cavers a large variety of

Alpmannic dialects. Romansh is & language from
the Rhaeto-Romance family,

derived from Latin.

& FIRA. PR3 2010, vt source: swissinfo.ch

https; da.admin. it p die-sprachen-—fakte d-zahlen.htm!

Swiss German dialects

Rostigraben - River Sarine

WU arterz

source: Languages and dialects (admin.ch

Source: rts.ch

+ 25% of the population (excluding border commuters)

French Swiss and Swiss Germans are (apparently) different ©.
+ Four nationalities represent half (49%) of all foreigners in
Switzerland: Germany, French, ltalians, Portuguese.

More direct communication in the Swiss German part, indirect in the
French regions.

Love their mother language, French Swiss tend to “protect” their FOREIGN NATIONALS IN
LINGUISTIC DIVERSITY cultural heritage from the “external” influence.
SWITZERLAND

source: swissinfo.ch
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WHAT DO CEE HAVE
IN ‘COMMON’?

5.,..] WE ARE SWITZERLAND
8,544,527 >1/4 83.6 x2

inhabitants  Switzerland is one of Europe's YEARS The Swiss population has
o nations with the highest more than doubled since the
| of foreign residents start of the 20th century.
TOP 5 ~ currently 2.1 milion. Switzerland has the second
i highest lfe expectancy,
Forelgn nationals after Japan, of all couniries  Most people live
Forelgn nationals 5% in the worlg. in urban areas.

by country of origin:
Life expectancy:
Haly ————————14.9% .

Germany —————— 14.3% women 85.4 years
Portugal ————— 12.3% ‘men ——————— §1.7 years.

= gé 85%
Swiss nationals 75%

© FOFA, PRS 2019 ), OECO  For more.

https://w da.admin.ch, it h P die-sprachen-—fakte d-zahlen.htm/
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Switzerland is
“world‘s happiest”
country

AUN-sponsored report has named Switzerland the.
thid happiest country inthe worid for the second year
runing. This year's reportalso ooked at the effects of
Covid-19 on peoples wellbeing

Maren20.20m - 1412
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Culture and business etiquette

Power distance (1/6)

« Degree of acceptance considered to be natural in the allocation of power inequality
+ High score: expectation that some individuals hold more power than others
+ Low score: belief of equal rights for all.

Implications for the dress code:
+ Depends on the industry (banking vs. SME)
« Tends to be smart casual

In Switzerland, people, stakeholders are driven by
equality in the society — one of key values

Individualism vs. collectivism (2/6)
+ The degree to which individuals are willing to mobilize for themselves or act as members

of a group.

In Switzerland, people, stakeholders are driven by
consensus — one of key values
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Masculinity vs femininity (3/6)

« In masculine cultures, people "live to work"
+ In feminine cultures, people "work to live".

Swiss voters reject longer holidays in
referendum

Source: BBC

Uncertainty and tolerance for ambiguity (4/6)

* Uncertainty and tolerance for ambiguity.

Mouton a cinq pattes syndrome

Ovca s petimi nogami -@
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Short vs. long term (5/6)

+ Ameasure of a company's scope or emphasis on the future versus the past and present

« LT: openness and perseverance valued

« CT: respect for traditions and social obligations valued.

Example: long term orientation

IPSonices  Policy  Cooporalon  Resources  AboutlP  About WIPO

Global ion Index 2021: i
Investments Resilient Despite COVID-1
Pandemic; Switzerland, Sweden, U.S., U.K.
and the Republic of Korea Lead Ranking;
China Edges Closer to Top 10

(Geneva, Sapromber 20,2021
PRE021S0

e
Ecopatny

(Colomtia) a the Turish Exgrtrs Assary (1),
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Performance driven (“doing”/ future)

System works — expectation that everyone follows the
system

Consensus driven; approach challenges collectively
Value equality; e.g., COVID-19
Do not like to talk about money (equal status)

RULES OF THE GAME

Discrete, do not like to disturb

Proud the nature, democracy, “simple” life, like small cities.
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Strong in-group, clans, among Swiss
+ Party membership, ranks in the army
+ Openii i and easy

TRUST BUILDING

Business dominated by men; recent D&l initiatives

Monochronic communication e.g. meetings, working hours,
email correspondence.
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Cultural Types: Linear-active,
The Lewis Model B e Moo Go® multi-active,
reactive variations
Portuge, Greece Nigeria
G, Algeria Sudan,Senegal
Russia, Slovakia —
Croatia, Romania
- raqUAE
France, Poland suigaria
Hongary, inuania Turkey ran
Baigium, sral ndia
Soutn Key:
e = Unearactve -coo, tcun,
Denmark, rolang et ndonesia waaysia
Australia oot Philippines.
e o0 e v
G hopub
Norway, Sovenia
usa China

Suzorand Viewam
Liemboug

UK. Sweden Finland Canada Singapore Toiwan Japan
Latvia  Estonia Hong Kong.

https://www.crossculture.com
Lewis R. Cross-Cultural Communication: A Visual Approach
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