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The year was 2006

A lot has changed in 13 years. Back in 2006, TNW Co-
founders Boris & Patrick were celebrating being able to
find 300 technology and internet enthusiasts to attend the
first ever edition of The Next Web Conference.

Now!we're an unmissable fixture in the European tech
scene, bringing together a week of side events and a 2-day
conference consisting of!18 content tracks, 100+ game-
changing exhibitors and partners, 600+ startups and
3000m2 of business floor -!all built around our open-
airlfestival space in Amsterdam.
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